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CCF seeks to provide hope and support to children with cancer and their families
through our various services. The logo consists of a spiral-like 'C' rendered in
brush stroke against a yellow square base. A drop shadow lends a sense of
dimension.

The spiral 'C' denotes CCFÕs continuous dedication to childhood cancer. The
colour yellow represents hope and vitality. The shadow in the background
signifies the uplifting nature of CCF's mission. The three red lines beneath
"Children's Cancer Foundation"Õunderline CCF's mission to enhance the emotional,
social and medical well-being of these children and their families.
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Design Rationale

The CCF brand is a symbol of hope. It represents CCFÕs
unfailing commitment to the emotional, social and
medical well-being of cancer-stricken children and their
families.
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Master artworks: The CCF brand
Ranged and stacked

To allow for greater
flexibility, the CCF brand
identity is available in
two versions: ranged
and stacked.

Preferred version
The ranged version is
always preferred. In
exceptional situations
(space or design
constraints), the stacked
version is allowed.
(Please refer to CCF
Communications team
for clarification).

Using the correct
version
When using CCF brand
identity make sure to use
the correct master. There
are separate master
artworks for both the
ranged and stacked
versions. They have been
specially drawn, their

relationship to the yellow
box is fixed. Do not alter
in any way.

Obtaining the
master artwork
To obtain all versions of
the CCF brand identity,
please contact CCF
Communi-cations team.
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Minimum clear
space rule
The CCF brand identity
has a minimum clear
space area defined
around it so that it is not
obscured by text,
graphics or other
company brands. The
designs shown here are
all shown with a
minimum clear space
around them (keyline
box for the positive
versions and a black box
around the negative
versions). The clear
space rule is defined as
half the width of the
yellow box (X). Please
note that the black
keyline does not print.

Drop shadow rule
The black drop shadow
is offset to the left and
bottom of the yellow
box by 0.05X.
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Minimum size marks
The smallest size of the CCF brand identity may be
reproduced as it is when the width of the yellow
box (X) = 8mm (or 28 pixels on screen).
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